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On the Importance of Tracking Consumers

January 1979 to July 2009
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HDC National Travel
oo |[Nf@NATIONS Survey

Biannual survey of business
and leisure travelers

Nationally representative
sample of approximately
1,300 respondents

*Explores current sentiment,
past travel behavior, and
future travel intent
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HDC National Travel
oo |[Nf@NATIONS Survey

nghllghts:
*Fielded July 22"d to August 315t <Past and future leisure travel
Demographic and geographic SRR
profile eTotal spend on leisure travel
*Perceptions regarding *Trip types and volume of both
economic outlook trips taken and intended

e Perceptions regarding personal «Tendency to trade up vs. down
financial outlook in terms of both business and

. leisure
ePast and future business travel

behavior eQualitative input regarding the
current travel environment
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Incidence of Leisure and Business
ravel Over Past Year

jgf 200 n=1,364, Overall

o 37% 0 95% confidence
< 5% interval of +/-2.9%
§ 30%
L 25% on——
£ 20 18%
§ 15%

10% - 5%

5% -

o |

Business Pleasure Both Have not taken an
overnighttrip in
the past12
months

WITHIN THE PAST 12 MONTHS HAVE YOU PERSONALLY TAKEN AN
OVERNIGHT TRIP 50 MILES OR FURTHER FROM YOUR HOME FOR EITHER
BUSINESS, PLEASURE, OR BOTH
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Representative Geography
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Representative Age and Gender
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29%

18-28

GenY

Males = 47%

Females = 53%

29-44

Gen X

45-54

BB2
Age Group

55-64

BB1

65-85
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Respondent’s Household Composition

Average Respondent Household Size = 2.3 persons

3% 1 u.s. Average Household Size = 2.6 persons
30% 29%
25%

o 25% - 23% 230
S
S 200
9 20% -
O
o
€ 15%
S
2

10% -

5% -

0% - .

Single, no children Couple, nochildren Householdwithchildren Empty-nester, with
at home (includes single grown children
parents)

Household Composition
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Respondents vs. U.S. Households: Income
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Respondent’s Median Income = $62,500 == Respondents
- U.S. Households Median Income = $50,233 P —

19% _%

-e-U.S. Households
\ r24% \

Lessthan $25,000- $35,000- $50,000- $75,000- $100,000-$150,000-$200,000- $250,000
$25,000 $34,999 $49,999 $74,999 $99,999 $149,999 $199,999 $249,999 ormore

Annual Household Income Before Taxes
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Respondent’s Assessment of
Current Conditions

Personal frugality
80% contrasted with
m Good awareness of the
0% b 66% 1 “deal’
0
. 60% £
S 50%
2
S 40%
S 30%
Q
20%
10% -
0% -
CurrentBusiness Purchaseof Major  Buy a House Buy a Car
Conditions Household Items
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Respondent’s Assessment of Outlook

80%
. W Better
° | mWorse

_ e Down but
550% 44% optimistic 0
8 40% 39% 10%
S 30%
Q

20%
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Areyou personally better  Personalfinancial Business conditions 6
off financially now than outlook one year from months from now
one year ago? now?
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Respondent’s Assessment of

Future Outlook by Income

Those with higher incomes

60%
m Better off personally
50% - M Worseoff personally

tend to be more optimistic

48% 48%

PercentResponding
w
o
N

Less than $50,000 -
$50,000 $74,999

$75,000 - $100,000 - $150,000 or
$99,999 $149,999 more

Annual Household Income Before Taxes
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Business Travel

e
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Perception of Job Stability Over Next Year

by Income
60% 48% Very confident
Somewhat confident 38% Somewhat confident
50% m Not at all confident 14% Not at all confident
(@)] 42% 0 40% 0
2 00 39% 3%
g 33%
L 30% —
= 22%
S 20% -
(N
11%
o % 9% %
.OE "H "m "m "m
Less than $50,000 - $75,000 - $100,000 - $150,000 or
$50,000 $74,999 $99,999 $149,999 more

Annual Household Income Before Taxes
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Percent Indicating Significant Modification to
Corporate Travel Policies by Job Stability Rating
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47% Overall indicate change in policies 7394

61%

32%

Very confident Somewhatconfident  Notat all confident
Confidence in Job Stability Over Next Year
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Specific Modifications to Corporate Travel Policies
Less frequent trips 64%I

Fewer people traveling per trip
Greater use of technology
Reduction in conference attendance
Cheaper hotels

Shorter trips

Reductionin per diem

Total travel freeze Only14% cite a total travel freeze

Other 6%

0% 10% 20% 30% 40% 50% 60% 70%
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Change in Volume of Business Travel
Over Next Year by Number of Past Trips

60%

50% +—

N
3
=

30%

PercentResponding

20%

10%

0%

HRC

A"ﬂu OCIAT E
M

®m More

48%/ | 15% More I

W Less

59% About the same

37%

26% Less

20%

17%

16%

8%

e

1 5to 10 More than 10

HOW MANY OVERNIGHT BUSINESS TRIPS HAVE YOU TAKEN IN THE PAST 12 MONTHS
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Comments Related to Reduction
INn Volume of Business Travel

*“Business trips are being granted more
restrictively. Only core revenue
generating or client paid travel is
acceptable, with limited leeway. Also,
luxurious travel is being curtailed.”

*“Budgeting, company cutting costs,
attending more virtual conferences.”

«“Cutting of costs - only essential travel is
required. Less conferences & meetings.”

«“ Scaling back travel expenses in general.”
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For Those Traveling Less on Business,
Timing of Recovery in Volume of Business Travel

40%

35% 3204 These folks [
30% have no idea.
iy

15% -

Percent Responding

10% -
5% -

0% -

3rd quarter of 4th quarter of Sometimein Sometimein Beyond 2012
2010 2010 2011 2012

Timing of Recovery in Business Travel
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Accommodations Utilized for Business Travel
Over Past 12 Months and Average Rate Paid

$300 S0%
44% mmm Percent Using for 450
Business Travel
$250 —— $230 - ' L 409
-@-Average Rate - 40%
$200 \ —
N $167

- 30%

A 25%

$89 /

- 20%

- 15%
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H
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Percent Utilizing for Business Travel
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Accommodations Used on Business Travel:
Over the Past 12 Months vs. Next 12 Months

60%

56%

m Used Over Past 12 Months
m Will Use Over Next 12 Months
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Percent Trading Up vs. Down By Accommodations
Utilized for Business Travel Over Past 12 Months

80%
— 68% m Percent Trading Up
’ m Percent Trading Down
o, 60%
=
g 50% Overall 15% expect to trade down, —
S ) M
2 0% 83% staylng_ within scale, and
% 2% are looking to trade up.
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Type and Average Number of Leisure Trips
Taken Over Past 12 Months

80% 3.0

N mm Percent Responding
0f 0 ]
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Percent Traveling More for Leisure
Over Next 12 Months by Generation

25%

m More

14% More 20%
42% Less —18%
17% 44% About the same

20%

PercentResponding

5% -

0% -

GenY Gen X BB2 BB1 Pre-boom
Age Group
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For Those Traveling Less for Leisure,

Timing of Recovery in Volume of Leisure Travel
40% 38%

35%

Again, these folks |—
have no idea.

{}

30%

25%

20%

15% -

PercentResponding

10% -
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3rdquarter 4th quarter Sometimein Sometimein Beyond 2012
2010 2010 2011 2012

Timing of Recovery in Leisure Travel
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Comments Related to Reduction
INn Volume of Leisure Travel

*“Less disposable income.”

*“ Putting more money into savings and
spending more wisely.”

*“More focused on saving money. But,
honestly, might travel the same, it is getting
cheap to stay in hotels due to economy.
There are cheap deals online.”

*“| spent more money than usual last yeatr,
so next year | will spend less. | may not
take any long personal trips next year
(2010).”
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Reported Changes in Leisure Travel by Intention

80% 24% Overall 43% say “no changes” ® More -
70% About the same
70% .l —
61% ess
0
60% - S 7% 55% 55%
(@)]
c
S 50% - 46%
S 42% 41%
8 40% - 36% - 36% .
=
S 30% - 27%
c“f - -
- - -
- - -
0% -
Cutting back on  Cutting down on the  Cutting back on  Cutting back on food
lodging costs during  length of the trip transportation and beverage
the trip expensesduring the expensesduring the
trip trip
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Accommodations Utilized for Leisure Travel
Over Past 12 Months and Average Rate Paid

50% $300

450 - $272 43%__ mmUse Over Past 12 Months
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Accommodations Used for Leisure Travel Over Past 12 Months
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Percent Trading Up vs. Down By Accommodations
Utilized for Leisure Travel Over Past 12 Months
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35% m Percent Trading Down

m Percent Trading Up

Overall 13% expect to trade up 2504
Overall 10% expect to trade down

19%

0% 0%

Luxury hotels Upscalehotels  Midscalehotels Economy hotels

Type of Accommodation Utilized for Leisure Travel Over Past 12 Months
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Average Rate Paid Over Past 12 Months vs.
Average Rate Expected for Next Trip

3300 1 070
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Destination for Next Leisure Trip by Income

70%
57%
60%
B Less than $50,000
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Timing of Booking for Next Leisure Trip
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33%
m PercentBooking Less Than One Month In Advance

® Don't know

24% 25%

DURING WHAT MONTH WILL YOU TAKE THIS TRIP
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The Psychology of Recovery

*Perceptions of personal wealth
and stability have never been
shakier. Trillions of dollars In
housing and stock wealth have
been perceived to be lost.

sEnormous uncertainty exists
with respect to the path and
timing of recovery.

*Has this reset an entire
generation’s outlook? No.
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Conclusions

eAn unrealistic number do not feel
secure in their jobs.

eLuxury continues to be taboo for the
business traveler.

*Travelers are more optimistic than the
general population.

*For leisure travel an equal number look
to trade up vs. down

*58% of the market still prioritizes travel

eLooking for bargains but understand
the price of their preferences
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